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DataBaaz uses data-driven digital video storytelling to highlight 
important issues to Indian youth

Creating a new business unit: 

Building a brand identity for the channel: 

Launching the channel:

Covering the elections: 

Experimenting with content formats: 

Measuring success:
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Further engaging younger audiences: 
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Our mission is to improve the 
quality of public discourse. We do 
that by using data and evidence to 
tell stories in public interest. We 
hope that by making these stories 
and videos relevant to younger 
audiences, we can increase 
awareness and thus generate 
demand for greater accountability 
and governance.

“

“

500 hard-hitting, data-led 
video stories
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Govindraj Ethiraj,
Founder of Databaaz

Longer content performs well on YouTube:

Building an audience takes time: 
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